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Our 2017-2018 was an exceptional year in many respects.  We did away with handbills, posters and 
group tickets and moved the majority of our ticket sales to our online ticket promoter.  There were 
many concerns from the membership with regards to a potential decrease in sales, but as usual, ROCA 
rallied to produce a great season of concerts and we were able to get some much needed statistics to 
help guide our future marketing initiatives. 
 
Our online ticket reports from V-TIX Solutions indicate that ROCA is driving business to Richmond from 
other areas such as Abbotsford, Bellingham (USA),  Blaine, Burnaby, Chilliwack, Coquitlam, Delta, 
Fayetteville (USA), Langley, Maple Ridge, Mission, Nanaimo, New Westminster, North Vancouver, 
Nunawading (AU), Port Coquitlam, Richmond, Sechelt, Surrey, Vancouver, Victoria, Vienna (USA), West 
Vancouver and White Rock.  The majority of our tickets skus sold last season were Adult (45%) followed 
by Senior (31%), Student (9%) and Child (14%) with the majority of consumers living in Richmond 
(53.40%) followed by the Vancouver Lower Mainland (42.13%), Fraser Valley (2.55%), Vancouver Island 
(0.85%) and the United States (0.85%). 

 

Our financials indicate that the 2017-2018 was our second highest ticket revenue of all time – the big 

success being that we did not receive additional help selling tickets from other performing arts groups, 

so this was truly all ROCA. 

 

A Galaxy Far, Far Away was our second highest concert attendance and second highest ticket sales of all 

time.  Many thanks to Bill Maranda for conceptualizing the event description that proved to be a 

massive hit among Facebook users and Cathy Bayley for helping to refine it.   

 

Season subscriptions increased by 25% from the previous season in 2016-2017and continues to grow 

each season.  Sponsorship did decrease in 2017-2018 and has been decreasing each season.  Hopefully 

with the information that we have collected about our audience members, we’ll be able to attract some 

new sponsors.   

 

Being visible in the community and around the Lower Mainland is becoming increasingly important not 

only for marketing purposes but it because it gives us additional opportunities to attract new members, 

new volunteers, new donors and potential sponsors.  Performing at community events such as World 

Music Festival, Cultures Days and Yule Duel that attract thousands of people would be extremely 

beneficial to participate in. 

 

I would like to thank all of the board members for their input and support as well as the members that 

contribute their time and efforts in volunteering for our concerts and community outreach events.  

Many thanks to Bill Maranda who came in many times this past season to help me with marketing and 

finding sponsors for A Galaxy Far, Far Away and Cathy Bayley, who’s dedication and contribution to 

ROCA has been truly amazing. 


